
AASSIIGGUURRAARREEAA  CCAALLIITTÃÃÞÞIIII  ––  QQUUAALLIITTYY  AASSSSUURRAANNCCEE
Ianuarie – Martie 2013  Anul XIX  Numãrul 73

QQuuaalliittyy  MMaannaaggeemmeenntt  FFaaddss  aanndd  OOrrggaanniissaattiioonnaall  CChhaannggeeQQuuaalliittyy  MMaannaaggeemmeenntt  FFaaddss  aanndd  OOrrggaanniissaattiioonnaall  CChhaannggee

TToonn  vvaann  ddeerr  WWIIEELLEE11**,,  BBaarrrriiee  DDAALLEE22,,  RRooggeerr  WWIILLLLIIAAMMSS33

1 Erasmus University Rotterdam, Rotterdam The Netherlands
2 University of Manchester Institute of Science and Technology, Manchester, United Kingdom

Abstract

This paper uses theory from the areas of organisational change and motivation to suggest hypotheses regarding
fad development. 
Research has been undertaken on the use of management fads in organisations and how those fads drive organi-
sations towards business improvements. 
The research consists of two parts. One part justifies the choice of quality management as an area to look for
fads. The other part of the research focuses on the development of the two fads themselves.
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